CLiC International’




The art of precision haircutting is the foundation to all other hair services
performed in the field of cosmetology. It is a highly specialized combination of setting goals,
developing technical skills and using creativity and artistic expression.

Your approach to haircutting will be very similar to the architectural approach to
designing a building. The two-dimensional blue print of an artistic hair design has limited visual
benefits. However, the finished hairdesign becomes an organized architectural structure in three-
dimensional form.

The laws of nature must be followed as you engineer the methodology for creating
a great haircut, unique to the needs and interests of each individual client. Shapes,
proportions and visual relationships should all be considered as you create each haircut.

Haircuts have many purposes and
benefits, including:

* to re-shape the fabric of hair

* to work easily with a client’s
lifestyle and activities

* to help create a social identity
or status

* to make a fashion statement

* to create a physical expression
of oneself

As a professional haircutting architect, you will create cuts that work well for each client, respond the
ways in which they were intended, look great on the client and make an artistically pleasing presentation.
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Ih QJJ;HGD ta visualizing the entire body size, shape
and proportions, a detailed examination of the head is a
critical element to consider when formulating the most
appropriate haircut for each client.

The head consists of two major masses,
called The Great Masses.

| |||» THE CRANIAL MASS - the ball shape of the top of the head.
| |||» THE FACE - a tapered, cylindrical shape.

The facial area consists of the following nine Secondary Masses:

The brow o The eye socket OThe angle of the lower jaw,
P or jaw point
e The tapered wedge of the nose lk,j The barrel of the mouth

The side arch of the cheek bone
6 The cheek bone o The box of the chin

oThe shell of the ear

The shape and placement of the
secondary masses of the head must
be contemplated during the initial
client consultation and evaluation.
The general appearance of the
client’s face and head are directly
influenced by the secondary masses.

“Whey viewing a
(laNt’s profile, the
(ranjal Mag§ ends at

the bridge
0f the NOSe under
the brow.”
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is categorized into zones,
each with a distinct feature and
relationship to the haircutting
process. Knowledge of the zones
will help provide a better

understanding of how to
create the haircut for

the final form

desired.

Control Axis
‘The point at the top of
from which the

e head, where
it curves.

entation Zone
, area below the rim where
be cut closest to the head.
ounterbalance Zones

Chapter 3 e B1OLOGICAL POWERS w
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The £ollowin ydalc!:’ncf —/
will help you create balanced, p} Ama nJ -~
visually pleasing hairstyles. Keep
in mind that to correct and enhance any
of the facial shapes, the primary objective
is to use the hairstyle to create the
illusion of an oval-shaped face.

The diamond face has a high, narrow
forehead, wide cheekbones and a pointed
chin. Hairstyles should reduce the width of
the cheeks and soften the vertical length of

the face.
e Add fullness to the forehead and
chin areas.
RGMNJ e Keep hair close to the head at the sides.
The round face is wide with a rounded jaw line e Do not lift the hair away from the sides at
and hairline. Hairstyles should create an illusion the cheekbone areas.

of length in the face.
e [Use minimal volume at the sides.

e Add height to the crown. !
i F'anaic / Pear

The triangle/pear face has a narrow
forehead and a wide jaw line. Hairstyles

QL ' should expand the width of the forehead

' ahj and disguise the jaw area.

The oblong face is long and narrow. Hairstyles e Add width with volume in the

should shorten and widen the appearance forehead and crown areas.

of the face. e Use a soft bang to disguise the

e Add volume to the sides, for width. forehead.

e Bangs can be used to help shorten the facial * Style the hair toward the chin and
appearance. Jaw areas .

e Keep the overall length short to moderate.

In\/crth Trianﬁ!c / Heart

The inverted triangle/heart face has a
ﬁl{é e wide forehead with a narrow jaw and
The forehead and jaw line of the square face chin area. Hairstyles should add
are almost equal in width. Hairstyles should volume to the jaw line and conceal the
add softness to the facial contour. width of the forehead.

e Use volume on the sides. e Use a soft, partial fringe to offset the
width of the forehead.

e Soften the facial frame by styling the hair
toward the face. e Minimize volume in the forehead

e Asymmetrical styles can be used if the facial and crOgn areas.

features are well-balanced. e Use volume in the jaw and

chin areas.
% HAIRCUTTING
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nc Head is Like a S'p‘lcrc

The C.C.C. Theory of Haircutting is
built upon the many interesting princi-
ples of circles and spheres. Because the
human head is essentially spherical in
shape, many haircutting principles are

based on the degrees of a circle.

\Y

CLiC Cutting Concept
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nc Cufﬁhﬁ P

Because the head is
C.C.C. Theory add
which are found thro
of the head. By using
can predict the re '

The straight area between two points
on the curved surface of the head is \
called a cutting plane. These small,
straight areas are used as the boundary

for cutting a curved surface. We can
divide the head into cutting planes to
follow during the haircutting procedure.

Chapter5 *THE SCIENCE OF HAIRCUTTING&,
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Light from the sun illuminates our world in a brilliant spectrum of colors.
People learned to create and develop these colors into various art forms.
There are elements of art in everything we see, touch, and feel in our lives.

Studying historical art from the masters helps inspire the development of
future trends in fashion. Haircoloring is just one artistic medium in the
broad world of cosmetology and fashion.

HAIRCOLORING

THE ARTISTRY ...

Every artist, regardless of the medium in which
he or she works, must begin by learning the
necessary tools and techniques. Studying the
work of artistic masters is also an important
part of the learning process. Learning about
haircoloring is much the same.

THE CHEMISTRY ...

The journey to achieve superior artistry in
haircoloring takes continual study and
experimentation. You must understand the
physical properties of the spectrum, as well as
the chemical products used to create haircolor.
It is a highly technical and sophisticated field
of study, but mastering the scientific principles
of haircoloring will yield the ability to create
extraordinary works of haircolor art.

THE INSPIRATION ...

Mastering any art form requires learning
simple, intermediate and complex skills. This
book will provide many visual examples to
inspire your creativity and facilitate the
learning process.
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LIGHT
Energy

Light is a form of energy that travels in invisible waves,
B i much like radio waves, x-rays, and microwaves. Light
L@J( e iNtrodue rays carry photons, which are little packets of energy

you to a ol d that stimulate light-sensitive cells in our eyes so that we
can see. Light waves travel very rapidly — at a rate of

friend, who will more than 186,000 miles per second — making them the
fastest traveling waves in the universe!

help you retember

the (lor§ N the
visible Spectru.
Wsg warte 3

Mr. Roy G- Bivl”

od
Orange
Yellow

reeN

Lye
Nd3g0
T0let

In 1676, Sir [saac Newton discovered the connection
between light and color during his famous prism
experiment. Newton found that when light is projected
through a prism, it'splits into The Visible Spectrum

of Color: red, , green, blue,
indigo and violet. He'also found that if those color
beams are directed through another prism, they will
recombine into their original form of white light!
Therefore, light can be split into colors and recombined
into white light over and over again!

The breathtaking beauty of a rainbow is created by
exactly the same splitting of light that Newton
discovered. Billions of miniature prisms are created
by water droplets in the air. When sunlight is filtered
through those water droplets, The Visible Spectrum
of Color appears in the form of a rainbow.

Chapter 3 + S C1 EN CE



EacL tabasics

The Law of Color tells us that the most basic colors are the primary colors
of red, blue, and yellow. How does that relate to the haircoloring process?
Let us look at some fundamental facts ...

Blue is a cool color.
When adding blue to a
haircolor mixture, you
are adding darkness,
cool tones, and depth.

In the hair shaft, blue
pigments are located
closest to the surface,
and leave the hair first
during permanent
haircolor processing,.

Red is a warm color.
When adding red to a
haircolor mixture, you
are adding warmth
and richness.

Red pigments are
located deep in the
hair shaft, and are
difficult to remove
during permanent
haircolor processing.

Yellow is also a
warm color. When
adding yellow to a
haircolor mixture,
you are adding light
and brightness.

Yellow pigments are
found deepest within
the hair shaft, and

are the most difficult
to remove during
permanent haircolor
processing without
significantly damaging
the hair.




i

N

YELLOW BLUE
| [ |
|
\’ |
|
SECONDARY
COLOR

PRIMARY COLORS

¢

RED YELLOW BLUE

When one PRIMARY COLOR (A)
is mixed with another PRIMARY COLOR (B),
they form SECONDARY COLORS.

RED

+ +

YELLOW

+

/.,

N\ coror e

i/

N

Z =
] o+ -

SECONDARY COLORS

HAIRCOLORING



TERTIARY COLORS

When
SECONDARY
COLORS

are mixed with
their neighboring
PRIMARY
COLORS,

they form
TERTIARY ORANGE VIOLET GREEN
COLORS.

ORANGE VIOLET GREEN

“When (Opleventary (0lor§ are placed §ide-by-§ide, they intengify eah other. But whey
(ovpleventary (0lor§ are Wixed, they Neutralile each Other. Aren't the laws of (olor ar'\al‘iNg? ”

NEUTRALIZING
UNDERTONES

Complementary colors are
used to remove undesirable
hair colors and tones. The
following color combinations
neutralize each other:
Orange and Blue
Green and Red
Violet and Yellow

When combining
complementary colors,
each color must be of equal
strength and value in order
to achieve the desired end
results. The transparency
demonstrates how the

end color result will vary

if one of the colors is a
reduced strength.

Chapter 3 -+ S C1 EN CE



The Law of Colot.

Mixing the pigments of the three primary colors will result
in the color black. White is the absence of pigments.

t0 4 i
oxperiMientation, yoU will Ledrn"this balane.” 0 O.
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DECOLORIZATION
Decapping/Color Reduction

The purpose of a bleach or hair lightener is to diffuse the pigments in the hair. The word decapping is
a professional term used to describe the bleaching process prior to creating a pastel blonde.

The 7 Stages of Decolorization

Hair progresses through seven basic stages
of decolorization, as shown below.

STAGE #1
BLACK

STAGE #2
BROWN

STAGE #3
RED

STAGE #4
RED GOLD

STAGE #5
GOLD

STAGE #6
YELLOW

STAGE #7

PALE YELLOW

-

Decolorization is
normally the most
expensive haircoloring
service performed
in the salon.

“Retertbar: the pigant
density and porogity of
the hair will determine
how Muth tite the
de(olori1agion pro(ess

S " YELLOW

The 10 Steps of Color Separation

The bleach and lightener products available today provide
additional steps in the color separation process. Under-
standing the natural underlying pigments that fall between
the seven basic stages of decolorization will help you become
a better color artist. Be careful not to decolorize farther than
the desired level required to preserve the underlying pigment.
The end color result will be a combination of the color
applied and the underlying pigment.

BLACK
(STARTING POINT)

BROWN

DARK RED BROWN

RED BROWN

RED ORANGE

DARK ORANGE

LIGHT ORANGE

PALE YELLOW

“Chapter5 - MATHEMATICS
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The Elements ..

nc c'crhchﬂ‘ of "Q;I'JGI'I" N along with the
principles and concepts (which are addressed in the science
chapter) are the instruments employed to create beautiful
and artistic hairdesigns.

The basic styling elements utilized in hairdesigning are space,
color, texture, line and form. As we introduce these elements
one by one, look for ways to creatively combine and apply them
to fit your client perfectly.

One of the most important aspects of design is visualizing
the entire image before you choose the individual elements.

Each element of hairdesign
adds to the total effect,
but cannot stand alone
and must work together
with other elements to
achieve total harmony in
the finished look.

An example of this would
be to presume that all
people with square faces
and short body stature must
wear long hair to create
the illusion of length in a
vertical line. Only the
element of length (Line)

is given consideration.

We have ignored the
identification of other
possible elements necessary
to achieve the best
hairdesign balance for our
client’s features. In this
example, we also need to
round out or soften the
angular features of the
square face.

All design elements must
be considered before
selecting one to dominate
a design plan.
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MESOMORPH ENDOMORPH ECTOMORPH

The body is best proportioned when the hairdesign does not exceed 1/3 of the client’s total
body length (including the head), leaving 2/3 remaining to balance the body image.

Use this tool to help assess your client and the hairdesign that would best suit his/her body
proportion. It will help you visualize the size and proportion of hairdesigns in relation to the
three body types. Slide the tab inside the card to see how each hairdesign looks in proportion
to the body types.

Chapter3 » BIOLOGICAL POWERS w
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MESOMORPH ENDOMORPH ECTOMORPH

The body is best proportioned when the hairdesign does not exceed 1/3 of the client’s total
body length (including the head), leaving 2/3 remaining to balance the body image.

Use this tool to help assess your client and the hairdesign that would best suit his/her body
proportion. It will help you visualize the size and proportion of hairdesigns in relation to the
three body types. Slide the tab inside the card to see how each hairdesign looks in proportion
to the body types.
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Ec mafb.perfect I‘la ¢ B 1

in hairdesign is the triangle. It has a
A naturally strong design since the base is broad \ /
{*g\ and supportive of its top. Of all the straight \ ’
& shapes, the triangle has the fewest number of sides -

and points. Hairstylists can use triangles to construct a
variety of straight and curved shapes.

The degree or sharpness of the angles determines the shape and size of a —
triangle. The vertex is the point where the two sides come together.

S
The §ave Matheratical Shape
proviously used to fdentify facial

' ontour§ i Chapter 3 @vbe 2N/
—— used 0 FOPJVI EOMPOH[NTS
| N hairdesigns.” .

N
: . The ancient Greek
e mathematician Pythagoras
& discovered that combining
two right triangles together
formed a square.

becomes a rectangle when elongated to the point
Wwhere its sides are no longer considered even in length.

. . - L3 ! — _.."""_-- ¥
Mathematicians later established that four right ‘
triangles formed a rectangle. In a rectangle, all four \ /
sides must be 90-degree angles. A square shape ) ] \ ’

Therefore, the straight shapes consist of a square, a -.—..} V’# A -
triangle, and combinations of these to form a rectangle. il

HAIRDESIGNING



3! rlla ¢ can be divided
y using a triangle. It is the
universal divider that the CLiC
system uses to divide the
geometric shapes of hairdesign.

We have previously constructed the geometric
shapes using our triangle. Now, the triangle

will serve as a divider. I% N

Using a tail comb, create the outer half-circle
shape, and identify the control axis in the center.
Subdivide the shape from the axis, creating four
equal triangular partings. Now create a square
shape, and divide the shape by using triangles.

“Due to the Spherical shape of the head fort, the triangle
i the best Shape to divide the head and (reate Moverent
o without interruption of Motion.” §

Chapter 4 * MATHEMATICS &f



is categorized into zones, each .

ith a distinct feature and relationship to ’ 4“,.
the hairdesigning process. For the final ,'

form, understand each zone to L - -
| implement creative and
| innovative hairdesigns.

Control Axi

The point at the top of
which the hair is distribute
aligned with the back of the

Control Zone

The area where a hairdesign C’o
begins or ends; the area where (/)
elevation angles are blended.

Volume Zone

The upper mass area located
above the rim zone.

Rim Zone

The widest portion of the head,
where it curves.

Indentation Zone

The lower mass area below the rim where
hair can be designed closest to the head.

Counterbalance Zones

The areas for adapting a hairdesign in
harmony with the facial features and
body proportions.

Chapter 7 - ART OF FINISHING &f
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Nail Fashion Printer can place two-dimensional
designs on your nails in a matter of minutes. This
innovative technology is becoming a great marketing
tool for the nail salon. The nail technician polishes
the nails and the printer will apply the nail design in
a clean and easy manner within minutes. Clients get
two benefits in one treatment ... their valuable

time is saved and they get the highly stylized

look they desire.
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$
II Co’ol' is a visual sensation experienced when light of varying wavelengths reaches the eye.
Color helps evoke an emotional response to a nail design. Using the element of color will help
enhance your design by reinforcing other art principles.

Color can create value, contrast, illusion, mood, emphasis and dimension.

darkness in the tone of a particular color.

L j
\%) ’uc is the amount of light or ‘1 /
i:
7

Caontrast occurs when two or more
differing colors are placed close to
each other within a nail design.

I"M;on is a visual perception created
by the strategic placement of color.
. Light shades accentuate elements
and dark colors help them recede.

M OOJ transpires from the tonal value of color.
Red-based colors create warmth or vibrancy.
Blue-based colors evoke feelings of coolness and
depth. Yellow-based colors add visual lift using
lightness and brightness.

-
oev®

E!hp‘lé\! 1 of color gives prominerE ?;‘:

to a component or area of design. :

e

i hncnﬁon is the use and placement of contrasting
elements within the nail design. Light colors give the
overall design the appearance of being large, bright
and open. Dark colors give the effect of being small,

recess, dense and compact.




Tcxtwc is the visual and tactile quality of the nail
surface is influenced by the customer’s hereditary, caré of hands and nd their lifestyle

When offering a nail service or nail design, the technician will either utilize the natura Y x
to temporarily (physical) change the appearance of the nail or permanently (chemical) _
alter the nail’s shape and length. U e de sl

f the nail’s

"
i~ c‘ﬂ‘.‘." 5

either buffed and/or polished to
the appearance of the wavy line

- discoloration.
£ “.

na permanent cﬁanﬁc of textur
the nail’s shape and length can become longer

' Artificial texturer
. occur when rhinestones, |
of artwork complement a
competition or daily wear.
BRe e . o %

or acrylic pie
ail design for nai
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3’3 nhce is the visual comparison of weight

used to offset or equalize proportion, which

is achievable by arranging the elements of

a nail design uniformly. It is also important

in assuring that some design elements are

not over emphasized. Develop your

personal sense of balance in nail
- design by observing the arts, floral

B arrangements and fashion trends.

’ Experimentation and practice

will help round out your

skills by studying the principle of

balance in order to possess the

ability to create a nail design

with style and symmetry.

The principle of balance will help
in these areas of nails:

O Symmetrical/Asymmetrical balance
within the nail design

© Symmetrical/Asymmetrical balance
of nail length with the fingers

© Symmetrical/Asymmetrical balance
of design to outline of nail shape

ASYMMETRICAL

& unee
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Creative art ean be ingpived by nature,
then transformed into the mind’s cye
for creative nail Jcﬁﬁn.



Artistic expression is achieved | TN
through an endless zmagmatzon by By

creating, exploring and conquering '-M.:
new frontiers.
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Success . 3

The elements of successful communication
and professional relationships can be
remembered as follows:

 SELE-AWARENESS
y'ois [eorninqbabout who you are and what stresses you, how

you feel about yourself and how you come across to others.

 the ability to use |isteninP and communication skills to see
ther person’s situation from that person’s point of view..

ENCE :
ved when the skills and fect
d and have become a p

\ .‘- ’ =
EMOTIONAL HEALTH
?;:’c_ki_ng §|ur(|=._thot stress reduction and coping skills are part
ir daily life.

alents and personality combined with what you learn
ur teachers and mentors.

cf:gn;:n FIDENCE

result of the ongoing experience of uﬂinﬁloll these
kills into practice and knowing that YOU CAN DO IT.

Printed with permission from Mildred Gordon, Ph.D.
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Maslow’s (1970) Hierarchy of Needs provides a framework to
understand human behavior. According to Maslow, life is a journey to satisfy
five types of needs. The ultimate need is self-actualization, which is the need to
develop to your full potential. In other words, self-actualization is the desire to
be all that you can be.

Maslow used a hierarchy, a model shaped like a

st satisty pyramid, to show the relationship between basic
st fir : > )
mdmduals needs for survival needs and other higher level needs. He
pasic bt 4 sleep- argued that you are first motivated to satisfy basic
f00d, water at survival and safety needs. Once these needs are met,
you can work your way toward self-actualization.
tivat
en
We are eeds
gafis! f parm
protecu
Next We d:tof;f
@ thes:e f pelongt
a

The need to find out
who you are and
develop to your

fullest potential

Self-Actualizatiol
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STRATEGY

© After styling, show clients their hair
from different angles (front, side and
back) by using mirrors.

¥ O Keep the salon immaculate. Make sure
the bathroom is always clean and tidy.
Make sure your station is clean.

- Point out the pleasant fragrance of
products that you use.

) Before using a new product, ask the
client if she likes the scent.

When using different products, make

sure that the fragrances complement
one another.

Play enjoyable music that appeals to a
variety of ages and musical tastes.

(O Offer the client a drink or a snack.

* © Pamper clients by giving them a
scalp massage.

) Help clients become familiar with their
hair texture.

% SUCCESS DYNAMICS

DIALOGUE

“Eighty percent of the time people
are looking at you from an angle.
Make sure you check your hairstyle
from all angles.”

“The minty scent of this shampoo
will invigorate you and wake up your
senses in the shower.”

“Don’t you love the beat of this
music? It energizes me while [
work.”

“Would you like something to drink
while you relax under the dryer?”

“I want you to feel the dry ends of
your hair. It could really benefit from
a conditioning treatment.”



Uony NL7. 3

Three main modes of communication are: visual (eyes),
auditory (ears) and kinesthetic (body) (Robbins, 1986).

L
Visual communicators tend to focus on what they
see. Paraphrase their statements and include phrases such as
“I see what you mean” or “It is clear to me.”

AUdi'l'Ofy communicators listen and speak by relying mostly
on their hearing. Capitalize on their mode of communication by
using the phrase, “It sounds like...” or “I hear you saying...”

Paraphrase by using the words “feel” or “felt.”

KII'IESI'I'IQI'IC refers to the body and its movements.
aanesthetic clients use their sense of touch to communicate.

PARAPHRASE USING NLP

Communication Mode  Client Dialogue Stylist Response

VISUCII Y “I really hate short bangs “I see what you mean. When
¢ p ” because my forehead your bangs are longer, the size
appears too big for my face.” of your forehead is in proportion
to the rest of your face.”

“I think I want to go for a “It sounds like you are
younger hairstyle. When 1 looking for a more youthful
was younger, my long hair appearance.”

just seemed to click. Maybe

[ should let my hair grow.”

“I really can’t stand the way  “It feels like that when
‘a new perm feeLs' because Jyou ﬁmt get a perm. Mine felt
the curls are so tight.” - :

As the preceding examples illustrate, studying the words that people
use reveals interesting clues about their mode of communication.
Some individuals rely more on their sense of sight to communicate
whereas others rely on their sense of hearing or touch.



L . Right Brain
vs. Left Brain

Besides communication
preferences, people also differ with
respect to their brain specializations.
Significant research in this area came from
studying patients whose brains had been
split in half as a treatment for severe
epileptic seizures (Sperry, 1982).

During this radical “split-brain” surgery,
fibers connecting both sides of the brain
were severed. As a result, the two sides
could no longer communicate. Studying
“split-brain” patients provided doctors
with important information about how
the brain functions.

These interesting research findings have
led communication experts to classify
individuals as either right-brained or left-
brained depending on which side is more
dominant. When you identify your client’s
brain specializations, you'll be better
able to explain beauty concepts
and procedures to them.

Which Sic B srain Does Your Client
LEFT-BRAINED RIGHT-BRAINED

Strengths: Verbal, analytical and Strengths: Visual, spatial and
logical abilities. creative abilities.

STYLIST APPROACH STYLIST APPROACH
When Explaining Technical Information: When Explaining Technical Information:
Use specific words to describe the procedure Provide a visual demonstration or show
and the end result. the client a picture.

i “Adding this sl;a.de
£ of highlights to your hair £
> will add dimension, &

and will brighten
your face.”

T g e SR
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Using social settings as an opportunity to meet
potential customers is called networking. Each social
group or event offers opportunities to expand your
contacts. Use the four levels of marketing to increase
your pool of potential clients.

Levels

O N\@ K (,,,hng

(Troc, 2003)

CORE

Then, work from the inside to ;éuter levels.

DIRECT CON
Level Two: Direct C
Ask for referrals. Satisfied
their friends and family.

CoMMUNITY A
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Beauty professionals provide many services
for the hair, skin and nails. Regardless of the type of
service provided, service delivery can be summarized

in five phases. > ™ °
Five Phases of Service Delivery

9212 _/_l
~ 3 ___
J —t o\ - _J FINISH
| This step begiad i
on the :»-/" 5 al
ends Wi ien

/

This includes /i
! and deliveriyg

selling addj f ]
and prod )

- The service delivery steps
can be summarized on an
index card. Jot them down
and practice them in order.

will be able to prowde
‘excellent service and
| conversation.
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Achieving success in any aspect of life
requires the ability to sell. Sales efforts are a major
part of our relationships, personal happiness, and life
successes. Great salespeople understand how to
showcase themselves and their services.

The two major keys to selling are knowledge
and understanding. You must know your craft
and the tools you use. Practice talking about the
services and products that you offer.

‘f “AlwayS have faith and (ONfidence 3N
whO You dre and what you do.”
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