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Shapes of the Face …
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Round
The round face is wide with a rounded jaw line
and hairline. Hairstyles should create an illusion
of length in the face.

• Use minimal volume at the sides.

• Add height to the crown.

Oblong
The oblong face is long and narrow. Hairstyles
should shorten and widen the appearance 
of the face.

• Add volume to the sides, for width.

• Bangs can be used to help shorten the facial 
appearance.

• Keep the overall length short to moderate.

Square
The forehead and jaw line of the square face
are almost equal in width. Hairstyles should
add softness to the facial contour.
• Use volume on the sides.

• Soften the facial frame by styling the hair 
toward the face.

• Asymmetrical styles can be used if the facial 
features are well-balanced.

Diamond
The diamond face has a high, narrow
forehead, wide cheekbones and a pointed
chin. Hairstyles should reduce the width of
the cheeks and soften the vertical length of
the face.

• Add fullness to the forehead and 
chin areas.

• Keep hair close to the head at the sides.

• Do not lift the hair away from the sides at 
the cheekbone areas.

Triangle/Pear
The triangle/pear face has a narrow
forehead and a wide jaw line. Hairstyles
should expand the width of the forehead
and disguise the jaw area. 
• Add width with volume in the 

forehead and crown areas.
• Use a soft bang to disguise the 

forehead.

• Style the hair toward the chin and
jaw areas .

Inverted Triangle/Heart
The inverted triangle/heart face has a
wide forehead with a narrow jaw and
chin area. Hairstyles should add
volume to the jaw line and conceal the
width of the forehead.
• Use a soft, partial fringe to offset the

width of the forehead.

• Minimize volume in the forehead 
and crown areas.

• Use volume in the jaw and 
chin areas.

The following guidelines 
will help you create balanced, 
visually pleasing hairstyles. Keep 
in mind that to correct and enhance any 
of the facial shapes, the primary objective 
is to use the hairstyle to create the 
illusion of an oval-shaped face. 
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What is Light?

Chapter 3  • S C I E N C E 39

“Let me introduce
you to an old
friend, who will
help you remember
the colors in the
visible spectrum.
His name is 
Mr. Roy G. Biv!”

Red
Orange
Yellow

Green

Blue
Indigo
Violet

LIGHT
Energy

Light is a form of energy that travels in invisible waves,
much like radio waves, x-rays, and microwaves. Light
rays carry photons, which are little packets of energy
that stimulate light-sensitive cells in our eyes so that we
can see. Light waves travel very rapidly – at a rate of
more than 186,000 miles per second – making them the
fastest traveling waves in the universe!

LIGHT
Color

In 1676, Sir Isaac Newton discovered the connection
between light and color during his famous prism
experiment. Newton found that when light is projected
through a prism, it splits into The Visible Spectrum 
of Color: red, orange, yellow, green, blue,
indigo and violet. He also found that if those color
beams are directed through another prism, they will
recombine into their original form of white light!
Therefore, light can be split into colors and recombined
into white light over and over again!

The breathtaking beauty of a rainbow is created by
exactly the same splitting of light that Newton
discovered. Billions of miniature prisms are created 
by water droplets in the air. When sunlight is filtered
through those water droplets, The Visible Spectrum 
of Color appears in the form of a rainbow.



The Law of Color…
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YELLOW

Yellow is also a 
warm color. When
adding yellow to a
haircolor mixture, 
you are adding light
and brightness.

Yellow pigments are
found deepest within
the hair shaft, and 
are the most difficult 
to remove during
permanent haircolor
processing without
significantly damaging
the hair.

BLUE

Blue is a cool color.
When adding blue to a
haircolor mixture, you
are adding darkness,
cool tones, and depth.

In the hair shaft, blue
pigments are located
closest to the surface,
and leave the hair first
during permanent
haircolor processing.

RED

Red is a warm color. 
When adding red to a
haircolor mixture, you
are adding warmth
and richness.

Red pigments are
located deep in the
hair shaft, and are
difficult to remove
during permanent
haircolor processing.

Back to basics
The Law of Color tells us that the most basic colors are the primary colors
of red, blue, and yellow. How does that relate to the haircoloring process?
Let us look at some fundamental facts …
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PRIMARY COLORS

SECONDARY COLORS

RED YELLOW BLUE

When one PRIMARY COLOR (A)
is mixed with another PRIMARY COLOR (B), 
they form SECONDARY COLORS.

RED YELLOW BLUE

YELLOW BLUE RED

ORANGE GREEN VIOLET

+ + +

PRIMARY
COLOR (A)

PRIMARY
COLOR (B)

+

=
SECONDARY
COLOR

= = =
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TERTIARY COLORS

ORANGE VIOLET GREEN

ORANGE VIOLET GREEN

When 
SECONDARY
COLORS
are mixed with
their neighboring
PRIMARY
COLORS, 
they form
TERTIARY
COLORS.

NEUTRALIZING
UNDERTONES

Complementary colors are
used to remove undesirable
hair colors and tones. The
following color combinations
neutralize each other:

Orange and Blue
Green and Red
Violet and Yellow

When combining
complementary colors, 
each color must be of equal
strength and value in order
to achieve the desired end
results. The transparency
demonstrates how the 
end color result will vary 
if one of the colors is a
reduced strength. 

“When complementary colors are placed side-by-side, they intensify each other. But when
complementary colors are mixed, they neutralize each other. Aren’t the laws of color amazing?”
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The Law of Color…
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“Remember! Practice makes perfect. Your client’s natural hair
pigments will always combine with the haircoloring products used
to affect the end color result. Through practice and
experimentation, you will learn this balance.”

Mixing the pigments of the three primary colors will result
in the color black. White is the absence of pigments.



The Stages of Decolorization …

STAGE #1
BLACK

STAGE #2
BROWN

STAGE #3
RED

STAGE #4
RED GOLD

STAGE #5
GOLD

STAGE #6
YELLOW

STAGE #7
PALE YELLOW

BROWN

DARK RED BROWN

RED BROWN

RED

RED ORANGE

DARK ORANGE

LIGHT ORANGE

GOLD

YELLOW

PALE YELLOW

“Remember: the pigment
density and porosity of
the hair will determine
how much time the
decolorization process
will take.”Decolorization is

normally the most
expensive haircoloring

service performed 
in the salon.

DECOLORIZATION
Decapping/Color Reduction

The purpose of a bleach or hair lightener is to diffuse the pigments in the hair.  The word decapping is
a professional term used to describe the bleaching process prior to creating a pastel blonde.

The 7 Stages of Decolorization

Hair progresses through seven basic stages
of decolorization, as shown below.

3

4

5

6

7

8

9

10

1

2

BLACK
(STARTING POINT)
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The 10 Steps of Color Separation

The bleach and lightener products available today provide
additional steps in the color separation process. Under-
standing the natural underlying pigments that fall between
the seven basic stages of decolorization will help you become
a better color artist.  Be careful not to decolorize farther than
the desired level required to preserve the underlying pigment.
The end color result will be a combination of the color
applied and the underlying pigment.



Competition Color …
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Zones of the Head …
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Control Axis 
The point at the top of the head from
which the hair is distributed, directly
aligned with the back of the ear.

Control Zone 
The area where a hairdesign 
begins or ends; the area where 
elevation angles are blended.

Volume Zone  
The upper mass area located
above the rim zone.

Rim Zone
The widest portion of the head, 
where it curves.

Indentation Zone
The lower mass area below the rim where
hair can be designed closest to the head.

Counterbalance Zones
The areas for adapting a hairdesign in 
harmony with the facial features and 
body proportions.

The head is categorized into zones, each
with a distinct feature and relationship to
the hairdesigning process. For the final
form, understand each zone to
implement creative and
innovative hairdesigns.

INDENTATION ZONE

RIM
ZONE

VOLUME ZONE

CO

NTROL ZONE

Control Axis

COUNTERBALANCE ZONES
7 
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Nail Fashion Printer ...

Nail Fashion Printer can place two-dimensional 
designs on your nails in a matter of minutes. This 
innovative technology is becoming a great marketing 
tool for the nail salon. The nail technician polishes 
the nails and the printer will apply the nail design in 
a clean and easy manner within minutes. Clients get 
two benefits in one treatment … their valuable 
time is saved and they get the highly stylized 
look they desire. 
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